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Total
(n=538)

Millenni
als

(n=206)

Gen-X
(n=175)

Baby
Boomer

s
(n=129)

Prefer it - Allows me to spend on whatever I
want/need

58% 57% 62% 56%

Neutral - Doesn't matter either way 39% 42% 35% 39%

Dislike It - I would rather someone give me a
traditional gift

3% 1% 3% 5%

58% 57%
62%

56%

39%
42%

35%
39%

3% 1% 3% 5%

M

How do you feel about money 
as a gift?

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q601. How do you feel when friends or family give you money as a present versus more traditional gifts (e.g. clothes, electronics, etc.)?

How do 

you feel 

about 

money as 

a gift?

Cash makes a good gift.  More than half say they prefer it, since they can spend 
it on whatever they want.!!
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When giving money as a gift, paper checks may not be the best vehicle.  
More than one in five report having received a check as a gift and not 
cashing it.  The top reason?  Almost half say they lost or forgot about the check.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q602. Have you ever received a check as a gift, but never cashed it? 

Have you ever received a check as a gift and 
not cashed it?
(Total: n=538)

Yes, 22%

No, 78%
47%

29%

18%

6% Other

I didn't want to accept
the money

Too much of a hassle to
get to the bank and
deposit

I lost it or forgot about it

Reason the gift check was not cashed
(Among those who didn’t cash a gift check: n=116)

Have you 

ever received 

a check as a 

gift and not 

cashed it?

!
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Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

Yes, Other 1% 2% 0% 2%

Yes, I didn't want to accept the money 4% 3% 5% 5%

Yes, I lost it or forgot about it 10% 11% 10% 9%

Yes, too much of a hassle to get to the bank
and deposit

6% 10% 6% 2%

No 78% 74% 79% 83%

78% 74% 79% 83%

6% 10%
6%

10% 11% 10% 9%

4% 3% 5% 5%

!
This is true for Millennials in particular.  One in four report having received a 
check as a gift and never cashing. Among their top reasons: taking a paper 
check to the bank to deposit it is just too much of a hassle.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q602. Have you ever received a check as a gift, but never cashed it? 

Have you ever received a check as 
a gift and not cashed it?

“Yes”
17%

“Yes”
21%

“Yes”
26%

“Yes”
22%

B B

Have you 

ever received 

a check as a 

gift and not 

cashed it?
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Have you 

ever split 

the cost of 

a gift with 

someone 

else?

Splitting the cost of a gift is a fairly common practice, particularly among 
Millennials.  One in five Millennials report they regularly split the cost of a gift 
for someone else with a group. 

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q603. Have you ever split the cost of a gift for someone else with a group (family, friends, wedding party, etc.)? 

Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

No, I have never done this and would never
consider it

7% 5% 7% 11%

No, I have never done this but would
consider it

10% 7% 12% 11%

Yes, I've done this once 10% 10% 10% 10%

Yes, I've done this a few times 55% 56% 53% 56%

Yes, I do this regularly 18% 22% 18% 12%

18% 22% 18%
12%

55%
56%

53%
56%

10%
10%

10%
10%

10%
7%

12%
11%

7% 5% 7% 11%

B

Have you ever split the cost of a gift 
for someone else with a group 
(family, friends, wedding party, etc.)?

“Yes”
78%

“Yes”
81%

“Yes”
88%

“Yes”
83%

!
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Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

Try to return it without letting the gifter
know

36% 32% 47% 32%

Return it, but let the gifter know 12% 7% 11% 17%

Re-gift it to someone else 19% 20% 12% 27%

Keep it for a while, but eventually get rid of
it

26% 31% 26% 18%

Keep it, but only take it out when you see
the gifter

7% 11% 4% 6%
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M

Imagine you received a gift you 
don’t like.  What do you do with it?

X

MB

X

B

X

When receiving a gift that isn’t liked, 93% suggest a plan for eventually getting 
rid of the unwanted item.  Attempting to return it to the store without letting the 
gifter know is the primary strategy; particularly among Gen-Xers.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q616.  Imagine you received a gift, and you don’t like it.  What do you do with it?

What do 

you do 

with a gift 

you don’t 

like?

!
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Among generational cohorts, Gen-X are most likely to give cash this holiday 
season; more than half report plans to do so.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q605. Do you plan to give cash this holiday season?

Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

No 51% 52% 41% 56%

Yes 49% 48% 59% 44%

49% 48%
59%

44%

51% 52%
41%

56%

X

Do you plan to 
give cash this 
holiday season?

X

MB

!

Do you 

plan to 

give cash 

this holiday 

season?
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Reasons for gifting cash are practical; half of those individuals planning on giving 
cash are doing so because they believe cash is easy.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q606a. Which of the below best describes the main reason you plan on giving cash?

Total
(n=266)

Millennial
s (n=98)

Gen-X
(n=103)

Baby
Boomers

(n=57)

Cash is easy 51% 56% 48% 47%

My friends/family would rather have cash 39% 36% 44% 39%

Because I hate shopping 6% 5% 5% 9%

Some other reason 4% 3% 4% 5%

51%
56%

48% 47%

39%
36%

44%
39%

6% 5% 5%
9%

4% 3% 4% 5%

Which of the below describes your 
main reasons for giving cash?
(Base: Plan on giving cash as a gift)

Why 

gift 

cash?

!
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When it comes to gift preference, Millennials are more likely to prefer 
receiving an experience than money or traditional gifts. More than a third of 
Boomers reported a preference for money for personal spending.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q608. Which of the following gifts would you rather receive? (Please select one).

Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

A tangible gift (clothes, electronics, toys,
etc.)

12% 12% 13% 12%

An experience (treated to a show, taken to
a resturant, etc.)

23% 26% 20% 20%

Money for an experience (gift card to a
restaurant, movie, spa, etc.)

22% 23% 22% 21%

Money for bills 14% 16% 14% 9%

Money for personal spending 27% 22% 27% 35%

I don't enjoy receiving gifts 2% 1% 4% 2%
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Which of the following gifts would 
you rather receive?

M1st Ranked

1st Ranked

1st Ranked 1st Ranked

Which of 

the following 

gifts would 

you rather 

receive?

!
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When people don’t get paid back for the cost of a shared gift, they don’t get mad, 
but they still want their money back.  More than half said they would follow up 
until they were paid back; only a third suggested they’d just let the matter drop.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q609. What would you do if you agreed to split the cost of a gift for someone, but never got paid back from the other person 
you went in on the gift with? (Please select one).

Total (n=538)
Millennials

(n=206)
Gen-X (n=175)

Baby Boomers
(n=129)

Just forget about it 33% 34% 31% 38%

Be really mad 13% 10% 15% 12%

Follow up until they pay me back 54% 57% 54% 50%

33% 34%
31%

38%

13%
10%

15%
12%

54%
57%

54%
50%

What would you do if you 
agreed to split the cost of 
a gift for someone, but 
the other person didn’t 
pay you back?

What would 

you do if 

you never 

got paid back 

for a gift 

you split?

!
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Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

Daily 6% 8% 6% 2%

Few times a week 12% 15% 13% 5%

Once a week 25% 30% 23% 19%

Once a month 28% 25% 30% 30%

Never; they should know they owe me 23% 16% 26% 35%

Never; it's okay if they don't pay me back 6% 6% 2% 10%
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6
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Millennials want their money back.  When they are owed, more than half of 
Millennials say they would follow up at least weekly (53%), holidays or not.  
In contrast, nearly half of Boomers (45%) report they wouldn’t follow up.

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q610. How often would you follow up with or remind someone who owes you money during the holidays? (Please select one).

M

How often would you follow up 
with or remind someone who owes 
you money during the holidays? 

B

B

B

B

X

M

X

How often 

would you 

remind 

someone 

they owed 

you money?

!
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Nearly half of Boomers report they’ve given gifts of over $100.  

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q611. What’s the biggest cash gift you’ve ever given during the holidays? (Please select one).

Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

Less than $25 11% 10% 9% 16%

$25 to $50 22% 26% 21% 13%

$50 to $100 28% 30% 29% 23%

More than $100 40% 35% 42% 47%

11% 10% 9%

16%

22%
26%

21%

13%

28% 30% 29%

23%

40%
35%

42%
47%

M

What’s the biggest 
cash gift you’ve 
ever given during 
the holidays? 

X

B

What’s 

the biggest 

cash gift 

you’ve 

given?

!
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Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

Yes; I give more 39% 35% 45% 45%

No; I give the same 61% 66% 55% 55%

61% 66%
55% 55%

39% 35%
45% 45%

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q612. Do you give (donate, tip, gift) more money during December than any other month of the year? (Please select one).

M

X

Roughly four in ten report giving more December.  

Do you give 
(donate, tip, gift) 
more money 
during December?

Do you 

give more 

during 

December?

!
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Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q613. How much more? 

Those who do give more during December report a wide range in the 
amount their generosity increases.

How much 

more do 

you give 

during 

December?

!

Total (n=212)
Millennials

(n=71)
Gen-X (n=79)

Baby Boomers
(n=58)

Up to 5% more 18% 20% 18% 10%

Between 5% and 10% more 26% 30% 24% 24%

Between 10% and 15% more 22% 27% 22% 17%

Between 15% and 20% more 13% 11% 14% 16%

20% or more 22% 13% 23% 33%
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How much more?
Base: Yes; give more 
(donations, tips, gifts) 
during December
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Total (n=538) Millennials (n=206) Gen-X (n=175) Baby Boomers (n=129)

I don't usually have cash with me 51% 45% 53% 62%

I don't usually have the right cash
denomination

26% 26% 28% 23%

I don't know how much to tip 23% 29% 19% 15%

I don't believe in tipping 8% 10% 7% 5%

I don't tip when I get bad service 7% 9% 7% 6%

Nothing: I always tip 4% 4% 4% 2%
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What, if anything, holds you 
back from tipping people?

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q617. What would you rather have going into the new year?

What, if 

anything, 

holds you 

back from 

tipping 

people?

!
The most common reason for not tipping? Not having cash handy is the culprit half the 
time. Viewing reasons by generations, Millennials are more likely than either Boomers or 
Gen-X to be held back from tipping because they aren’t sure of the correct amount.

XB

M
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Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

Personal care (haircuts, nails, spa
treatments, fitness)

78% 78% 77% 80%

Home services (cleaner, landscaper, etc.) 26% 25% 27% 29%

Family service providers (babsitter, tutor) 23% 21% 26% 22%

Hospitality services (restaurants, hotel,
valet, etc.)

87% 83% 86% 92%

Other 7% 4% 8% 12%

I never tip 2% 2% 1% 1%
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For which types of services do you 
tip most often?

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q615. For which types of services do you tip most often?  (Please select all that apply).

M

M

Personal care and hospitality services are the most common tipping events.  
Only 2% of consumers reported they never tip.

For what 

types of 

services do 

you tip 

most often?

!
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Most people across generational cohorts would rather have money to spend 
going into the New Year. 

Denotes significantly higher than comparison cut at 95% Confidence Level 

Source: Q617. What would you rather have going into the new year?

Total (n=538) Millennials (n=206) Gen-X (n=175)
Baby Boomers

(n=129)

The next big thing (gadget, clothes,
accessory, etc.)

10% 9% 10% 9%

Money - I can spend it on anything 81% 81% 82% 81%

Tickets to the best New Year's party or
show in town

5% 7% 2% 6%

Other 4% 3% 6% 4%

10% 9% 10% 9%

81% 81% 82% 81%

5% 7%
2%

6%4% 3%
6% 4%

X

What would you rather have going 
into the new year?

What would 

you rather 

have going 

into the 

New Year?
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